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SAK/IOYUTEJIEH JOKYMEHT
®O0PYM HA BUCOKO PABHUIIE

“IBOMHUAT CTAHJAPT IIPU XPAHUTE B EC - JIA CJIOXKUM
I[TPOBJIEMA HA MACATA*

30 anpui 2018 .

Cnen npoBeneHus B Copus PopyMm Ha BHUCOKO paBHULle “/IBOMHHTE
CTaHZapTu npu xpaHute B EC: gma ciokuM mnpobseMa Ha Macara’,
Bparapckoro mnpegceparesnctso Ha CbBeTa Ha EBponenckusa cbloo3 U
EBponenckaTa KOMUCHA:

KAaTO OTYMUTAT BoJelaTa poJid Ha EC 3a npeanprueMaHeTO Ha IIOJIMTHKH B
pa3/JIM9YHHA O6JIaCTI/I, 3HAYMMHU 3d AbPKABHUTE-YJIEHKHU,

KaTo IIpMeMaT, 4Ye PaBHOINOCTABEHOCTTAa U €JHAKBOTO TpeTUpaHe Ha
noTpebuTeIMTE € BoJell NpuHIMI B paMmkuTe Ha EC, u ye B EC He Tpsi6Ba
Jla ©UMa ,,BTOpa KJjaca“ nopeobuTesy;

KaTO HAIIOMHAT, 4€ BCHYKHU l'IOTpe6I/ITeIII/I, HE3aBHUCHMMO B KOA A'bpPXaBa
yneHka Ha EC ce HaMHUPAT, Ca I'paxJaHHW Ha EC u 3aCJay»KaBaT €IHAKBO
OTHOILIEHHE,

KaTo MpueMart, ye 3a0J/1y>KJjaBaHeTO Ha NOTPeOUTENIUTE 10 OTHOLIEHHE Ha
CbhCTaBa UJIK XapaKTEPUCTUKUTE HA XPAHUTEJHUTE MPOAYKTU € He3aKOHHA
ThPrOBCKa MPAKTHUKa;

HpI/IeMaT CJleJHUTe 3aKJII0YEeHUAd:

e mnpucheauHsiBaMe ce KbM nocianueto Ha Ilpencemarens na EK JKan-
Kinon FOnkep, e “B EC He Moxke Aa nMa rpakJlaHd BTOopa Kiaca’;

e karteropuuno mnoakpernsme makera New Deal for Consumers (Hogma
cAelKa 3a TMOTpeOuTeNnuTe), mpeajiokeH oT EBporeilickata koMucUS U
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npeicTaBeH oT Tr-)ka Bepa IOpoBa, eBpokoMucap MO NIpaBOCHIUE,
MOTPEOUTENIM U PABEHCTBO HAa MOJIOBETE, KATO HAaBPEMEHHA U aJICKBaTHA
MsIpKa 3a 3alUTa npasara Ha notpeourenure B EC;

[IpuzoBaBame ChBera u EBpomelickus mapiiamMeHT OBP30 Ja Mpuemar
3aKoHoAaTenHuTe mnpemnokenus B makera New Deal for Consumers
(HoBa cpenka 3a moTpeOUTENUTE), KaTO CBHIICBPEMEHHO 3ama3siT
CTPEMEXHUTE CHU Jla OCUTYPAT CHPaBEAJIMBO M PAaBHO TPETUPAHE HaA
NOTPEOUTENNTE;

nojkpensiMe pemumoctta Ha nipeacenarens Ha EK XKan-Knox FOukep u
eBpokomucaps Bepa FOpoBa ga npekpaTsaT U3MaMHUTE MapKETUHTOBU
MPAKTHUKH, CBbP3aHM C BBIIpOca 3a "MBOMHUTE CTAaHAAPTH MIPU
XPaHUTEITHUTE MMPOAYKTH";

HACTOsSIBaMeE 3a CHJIHA €BpoIeiicKka MoJIKpena OT HallMOHATHUTE
KOMIICTEHTHH OPTaHHU OTTOBApPSIIY 32 XPAHUTE U MIOTPEOUTETUTE, 110
OTHOIIIEHHWE Ha OCBIIECTBSBAHETO HA KOHTPOJ HAJl MAPKETUHTOBH
MPAKTHUKH, CBBP3aHU C XPAaHUTEIIHU IPOAYKTH, C 1€ MPEeAOTBpaTIBAHE HA
W3MaMHU MPAKTUKH, OTHOCHO BBIIpOCa 3a ,,JIBOMHU CTAHJIApTH;
HacrtosiBame ChBMECTHMSI M3CIEOOBATENCKH LHEHThp Ha Komucusita na
YCBBBPIIEHCTBA CBOSI TMOJXOJl 3a XapMOHU3UPAHO CPABHUTEIHO
MPOBEXIaHE HAa TECTOBE M J1a KOOpAUHUpaA TecToBeTe B 1ienus EC;

OcBeH TOBa MNpU30BaBaME€ BCHUYKH JIbPXKABU-UJIEHKH U CHOTBETHUTE
3aMHTEPECOBAHU CTPAHU OT CEKTOpa aKTUBHO Jla CH ChTPYJIHHUYAT B TO3HU
MTAHEBPOIIEVICKH MPOLIEC;

[ToguepTaBaMe, 4ye MPEroBOPUTE BB BPb3Ka ChC 3aKOHOAATEICTBOTO IO
ornomenne Ha New Deal for Consumers tpsiOBa na mnpu3HaBaT
ChIIIECTBYBAHETO M  3HAYEHHETO Ha "BKYCOBU MPEANOYUTAHUS,
OoOyCJIOBEHH OT HAIMOHAJHUTE KyJITypH', M J1a U3SICHSAT, 4Ye IIeJiTa Ha
3aKOHOJATeHaTa MPOMSHA € Ja C€ OCUTYpH pPaBHO TpeTUpaHe Ha
MOTPEOUTENNTE, KaTO CBIIEBPEMEHHO C€ 3ala3d XPaHUTEIHOTO
paszHooOpasue, KOeTo € €AHa OT Hal-TOJIEeMHUTE KYJITYpHU IIEHHOCTH Ha
Cnlo3a.
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